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Physicll Review Letters,
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Einstein announced his
theory in 1915, he rewrote
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physicist Albert Einstein
(18794 1955).  Einstein's
great-great-great-great-gran
dfather, Jakob Weil, was his
oldest recorded relative,
born in the late 17th
century, and the family
continues to this day. Mon,
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GMT Einstein family -
Wikipedia - Albert
Einstein's letters to
President Franklin Delano
Roosevelt. Contents. Text
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Einstein's second letter to
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Einstein's |etters to
President Franklin Delano

- Albet Einstein
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wife Mileva Maric, against
his family&€™s wishes, and
the two had a turbulent but
intellectually rich
relationship  that  they
recorded for posterity in
their letters. Wed, 25 Oct
2017 01:31:00 GMT Albert
Einstein Imposes on His
First Wife a Cruel List of ...
- (The following quotes are
taken from The Quotable
Einstein, Princeton
University Press unless
otherwise noted. They al
reinforce Walter |Isaacson
who wrote on page 385 in
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Einstein, Einstein: His Life
and Universe, that Einstein
a&Eocheld a deistic concept
of God.&€+) "My religion
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Albert Einstein: He
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Note On Happiness, Given
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physics. As the first of the
modern theories, it provides
the foundation for particle
physics and for
Einsteiné€™s general
theory of relativity; and it is
the last point of
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Theory of Relativity and the
Problems ... - Rethinking

Relativity by Tom Bethell.
No one has paid attention
yet, but a well-respected
physics journd just
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conclusion, if generaly
accepted, will undermine
the foundations of modern
physics-Einstein's  theory
of relativity in particular.
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